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Analysis on Strategy of Tea Culture Marketing
CHEN Dong-ling, ZHENG Zhen-wei
(School of Management, Xiamen University, Xiamen 361005, China)
Abstract: Tea culture marketing is in line with the new trend of tea consumption, it is benefit for
increasing the added value of tea products, expanding the popularity of tea brand, enhancing the international
competitiveness of tea brand, and it is an effective means for tea enterprises to implement the Blue Ocean
Strategy. This paper has considered the characteristics of tea culture marketing, based on that, analyzed the
four strategies of tea culture marketing, and they are product strategy, brand strategy, pricing strategy and
promotion strategy. Product strategy contains product positioning, product development, product mix, product
innovation; brand strategy contains tea regional public brand and tea corporate brand; pricing strategy contains
competition-oriented pricing and customer-oriented pricing; promotion strategy contains advertising and public
relations.
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形式的媒体渠道， 有目的、 有计划、 连续、 公开
而广泛地向公众传递茶叶产品信息的宣传手段。
随着茶企广告促销理念的觉醒， 人们越来越经常
在电视、 报纸、 杂志、 广播、户外街头（车体、 路
牌、 交通广告等）、包装、 网络等媒介上接触到有
关茶叶营销的广告。 例如立顿茶利用广告宣传，













































分别为 13.89%和 13.59%。 除金尖和铁观音外，其




















量有益于人体健康， 取消 GB 2762-2005 中茶叶
的稀土指标有利于茶产业的发展， 建议修订后的
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